


THE FOLLOWING
PRESENTATION IS
DESINGED TO OPEN YOUR
EYES TO THE LEADING
EDGE OF WHAT

MARKETING IS BECOMING,
AND WHY...
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MARKETING

REPLACES THE PRODUCT
AS THE PRIMARY VALUE
DRIVER OF THE FIRM.....
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CEQO DIETER ZETSCH&} ELON MUSK

YEARS IN OPERATION T is

MARKET CAPF $7: BILLION $5: BILLION

LOCATION STUGART. GERMANY PALO ALTO, CALIFORNI A

FOTAL AD SPENT PER CAR $926 6
AVERAGE PRICE PER CAR $33 $45.000 e %8”,

TOTAL CARS SOLD LY 5 376,000 p

BUSINESS MODEL RUILD > MARKET » sELI MARKEY » SELL » RUILD
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Why T ow?



WE ARE NOW LIVING IN A NEW
MEDIA ENVIRONMENT. WHERE A
NEW BUSINESS MODEL IS NEEDED,
BECAUSE THE CONSUMERS ARE NOW
IN CONTROL, AND ARE DEMANDING
CONTEXT.
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Want More? I iI ‘ S e
Read this->

The New Age Of Infinite Media ¥
And What It Means For Marketing )



https://www.forbes.com/sites/forbescommunicationscouncil/2017/05/31/the-new-age-of-infinite-media-and-what-it-means-for-marketing/1




79% OF CONSUMERS
PREFER TO PURCHASE
PRODUCTS FROM A
COMPANY THAT
OPERATES WITH A
SOCIAL PURPOSE

ooooooo e Study 2018*




GEAR FOR GOOD

cotopaxi

Cotopaxi makes and sells adventure
gear. They have built a contextual

relationship with their audience via
purpose. Here is their story.
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GEAR FOR GOOD _

cotopaxi

WHAT WE PO

s'.",:\, o
We Create innd 1do0r products and expenences that fund sustainable poverty
DN
all CMOYE Do 10 JdO QOOd. and mspire adventure

Cotopaxi funds solutigEs that acdress the most persistent needs of those
poverty. Giving IS CORED our model. As a Delaware Public Benefit Corporation, Cotopax
has made a commitment to creating positive social impact. We focus our efforts

poverty alleviation & give targeted grants to agvance health, educaton, and livelihe

oods

vtiatives around the world

IMPALY REPORY

ving i extreme

 ON global
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‘ cotopaxi

Our grantmaking represents cur belief in the power of holistic development. We focus on three pdlars which we believe are
inextricably linked and crucial to creating a sustainable pathway out of poverty. Within each pillar, we have identified specific
poverty indicators against which we track our outcomes and success.

HEALTH EDUCATION LIVELIHOODS

Reduce preventable dnease & uncer- IMODrove premary IBeeacy rates A Croate coportunity for prirgprenaurnis
five mortaley rat ACCess 10 ty education traning & jOb skils ceve
vo alzy raves Quaiity Map Gevelog @msweezey
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Cotopaxi sold over $900k of this sweater in under 30 days!
They then repeated this feat a few months later with a new

backpack. All on Kickstarter and Indigogo! They followed the
market > sell > build model just like Telsa.
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By matching with the
purpose of their
audience by promoting
adventure sports,
RedBull has become the
media channel of their
fans.

It is so popular they just
inked a deal with the
Associated Press to
distribute their media
around the world. They
don’t need press, they

are the press!






https://www.forbes.com/sites/forbescommunicationscouncil/2017/08/28/has-marketing-lost-its-way/#366a77d86481
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The queen of modern
Propaganda
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e A Break your audience into
= overlapping segments and
identify segments



Conservative-Leaning Media

i ks THEN LOOK
oy AT EACH
o I SEGMENT
v T 0% To SEE THE
e —— CATEGORIES
o OF WHO
oo I THEY ‘LIKE’.
o I THIS IS \éVHO
R — THEY LISTEN
- — TO MOST.

0% 2% & L 8%  10% 12%  14% @msweezey



AUDIENCE ANALYSIS WILL
TELL YOU THE STORY LINES
ALREADY EXISTING,
FOLLOW THOSE DO NOT
TRY TO CREATE A NEW ONE.



WHO WORE IT
BETTER?




W Yoi. 1he ingo in the blogs it had,
Inlse, ani mistenwing 4wt the
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- Actual quote from the 17 yr old running over 100 fake news sites out of
the Balkins via Buzzfeed article
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ENGAGEMENT TRIGGERS
ARE NOT THE SAME FOR |
EVERYONE, BUT EVERYONE

LOVES TO SHARE MEMES!






30 hrs

IS THE TOTAL
LIFE SPAN OF
CONTENT REAL
OR FAKE

..........

10 . 1 W
Lifetime(hours)



The pilsotienn ie:

Joo much content

oo little time..



4

OF PEOPLE SHARE A POST WITHOUT
READING IT.

- WASHINGTON POST @msweezey
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TARGETED TO THE RIGHT AUDIENCE,
WITH CONTENT THEY LIKE GETS
SHARED WITH OUT BEING READ.
FEEDING THE FRENZY.

@msweezey
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This fake news story on
70news.wordpress.com
has 123 domains with

over 331 back links, and
over 400k social shares.

Finsl BE|lection2016 numbers

#PopularVole: MTrump: 62,972.226 #Clinton: 62,277,750

AW . W CNN.com electin results
ectoraiCo:iege volo rump Llhinton 23¢&2 P
- W O V) - official page only has 325
' ng thei liber back links, and 40k social
shares.

......
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Remember that one 17 year old kid is
running over 100 websites by himself!!!!!
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ENGAGEMENT WITH
STORIES CAN EASILY
COMBAT 'QUALITY’ OF
PUBLICATION.



Obama Plans "Acting As President’ Next Month - Hen
Where He's Hosting A Major Event
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PROPAGANDA IS
PARTICIPATORY WHICH
MEANS HAVE TO

FOR IT TO WORK.

m



Shgage much?

LESS THAN 50% OF LIBERAL
MEDIA FB PAGES ALLOW USERS
TO COMMENT & POST

@msweezey



ey do!

77% OF FAR RIGHT FB PAGES
ARE COMMUNITIES ANDALLOW
FOR COMMENTING & POSTING.
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TRADITIONAL PR IS ABOUT
GETTING A MESSAGE OUT.
PP IS ABOUT DRIVING

ENGAGEMENT TO SET THE
AGENDA.



mpOht‘CS 45 Congress Security

Donald Trump's 'Star of

Controversy explained ff 3/” 6
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| BREAKING NEWS =

| TRUMP SLAMMED Foammsvonnc mnsmmc umv



THE
AMOUNT OF
FAKE NEWS
IS TO HIGH
TO FACT

CHECK IT

ALL




DEBUNKING A SINGLE STORY

BRINGS IT TO NATIONAL
ATTENTION ALTERING THE
NARRATIVE OF THE MEDIA.




A STORYLINE WITH
ENOUGH ENGAGEMENT \
WILL DRIVE THE NARRATIVE
OF LARGER PUBLICATIONS.



\ The New ork € Times
A BIAS MEDIA BIAS... MEDIA |



La Generalists?

Are we prepared for propaganda
In the digital age?



https://lageneralista.com/participatory-propaganda-in-7-simple-steps/#prettyPhoto




donmation 20

IS THE TOOLSET OF THE
GROWTH HACKER...

WHERE AUTOMATION 1.0 IS THE TOOLSET OF
THE DEMAND GENERATION SPECALIST.




Growth hacking is about product and system level
growth opportunities that have historically been ofY limits
to marketers, but arc now big growth levers thanks to the
rise of faster feedback loops, large online audiences and
platforms, and new cross-functional teams that include
marketing, engineering and product working together to
unlock new ways for products to grow,

- Morgan Brown, Cheef Operating Offioer, Inman




wiomwtions 2.0 Take
é PEN ACROSS A

HAP
NETWORK

IS SELF CONTAINED

Awtomations 1.0




Awtomations 1.0
sk

* Nurturing Emails
 Lead Scoring

* Lead Routing via Email
 Sales Notifications

Awtomations 1.0
(hannels

 Email
« Website



\1

Awtomations 2.0
Taé.o

Lead Nurturing via any
Channel
* Cross channel

g o« . engagement

« Consistent Experience
on every channel

Awtomwtions 2.0
(Chonnels

* Any Data
* Any channel

o
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THINK ABOUT THE FOLLOWING
SCENARIO’'S WHICH WOULD BE
VERY HARD TO CREATE JUST
WITHIN A 1.0 ENVIRONMENT.




CUSTOMER ISN'T
USING ALL OF
YOUR PRODUCT

—~
</

SEGMENT

SO YOU SET UP AN
AUTOMATION TO CONNECT
THE USER TO THE CRM

RECORD

8% 8
$—%— 8

TRAY.IO

THEN YOUR MA TOOL
EXECUTES A NURTURE
TO INCREASE USE

ey Pardot

PARDOT



ﬂ 2
— SO YOU SET UP AN g”"’
—— AUTOMATION TO POP UP ——
= = A SURVEY ONLY TO THOSE ©J—
AFFECTED USERS WITH IN @
— THE APP
\ >4
& SURVEY TOOL RUNS,
YOU'VE SET UP A ,@ /@\ THEN PASSES DATA
NEW FEATURE IN 1 y BACK TO DRIVE
YOUR PRODUCT 8\ \f@ 8 NEW CAMPAIGN
1|11 (}‘ D
S’ :
AL ¢,
INTERCOM

INTERCOM TRAY.IO PROMOTER.IO



g FINDS UESRS WITH LOWERST
©) NPS IN THE APP...
@ PROVIDE
- THEM LIVE
HELP TO THEM

IN THE APP TO

NEW CAMPAIGN @ @ ,@ IMPROVE

GOAL: IMPROVE EXPERIENCE

NPS SCORES AND USAGE
@w@\ 2.

& &) prift

PROMOTER.IO TRAY.IO DRIFT




dorniion 20

OPENS UP A NEW WORLD OF POSSIBLE
AUTOMATIONS FAR EXCEEDING THE
REALM OF EMAIL AND THE WEBSITE.

@msweezey



B GrowthHackers

Want More?
Read This- > AirBnB: The Growth Story you

Didn’t Know.



https://growthhackers.com/growth-studies/airbnb
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OF CONSUMERS PREFER TO
ENGAGE VIA MESSAGING APPS!

@Msweezey



Messaging Apps Have Surpassed Social Networks

Global monthly active users for the top 4 messaging apps and social networks,
In millions

~Big 4 Messaging Apps =Big 4 Social Networking Apps

0
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™ el I = = &= = {1 ™ - E - -
00 Qg 000000 ocggagdoggogagogogagagddd
T I N M T N NS 1N M ST N M S NN ST

Note: Big 4 messoging opps are WhatsApp, Messenger, WeChor, Viber
Big 4 sociel netwovks are Focebook, Instagrom, Twitler, Linkedin

@msweezey

Source: Companves, Apptopia, TechCrunch, 81 intelligence estimotes 2017
v weiop 9









Chat bots can do all kinds
of things, but the key is AR T T

more human engagement!

Like replacing forms with chat

ain information

1

S ———————————







He's getting 1 OX

the open rate in

messenger .
compared to emails

s

& DX the click thoughts

Héry, Matwaw! SO g we've connectad, The next

pOst Is Coming soon, sty tuned over email

0 PS5 1 you ever wart! 50 unsubscrioe Just type "siop”
@Msweezey




YOU'RE GOING TO HAVE TO EXPAND
YOUR IDEA OF COMMUNICATION
PAST JUST EMAIL, AND SOCIAL.




Want More?

Read this->

o 2

CHATBOT STUDY WITH CONSUMER
PERCEPTION ON HOT TO USE THEM
TO IMPROVE EXPERIENCE.


https://www.mycleveragency.com/whitepapers/messenger-chat-bots-research

(onclusions...






WE LIVE IN A NEW
MEDIA ERA, WHERE
THE CONSUMERS ARE
IN CONTROL, AND
THEY DEMAND
CONTEXT.







CONTEXT MEANS
UNDERSATNDING YOU
MUST CARE ABOUT
MORE THAN PROFIT.







ENGAGEMENT IS
MORE POWERFUL
THAN PUBLICATION.







ENGAGEMENT NOW
HAPPENS ON MORE
CHANNELS THAN
YOUR CURRENT TOOL
SET CAN HANDEL.







CHAT BOTS ARE A
GREAT EXAMPLE OF
HOW CONSUMERS
WANT TO BE ENGAGED
IN THE NEW ERA.

@msweezey



ik You!

MAY ALL OF YOUR MARKETING DREAMS COME TRUE!

athesv Soveepey

@msweezey



